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Cultural Tourism in Regional NSW

South Coast Tourism

The South Coast region includes the
communities of Nowra, Kiama, Shellharbour,
Jervis Bay, Kangaroo Valley and Ulladulla,
located on Dharawal, Wodi Wodi,
Wandiwandian and Yuin country.

Spanning 4,972kmes, it is part of the South Coast Tourism Region which drew in
12.3 million visitors and $4.2 billion in expenditure in 2023. Visitation in this region
is just below pre-pandemic levels (-4%), but likely to grow further in 2024.

The top reason for visitors to come to the region is to go on holiday (58%), and
many travel there from Sydney (52%) as opposed to elsewhere in regional NSW
(34%) or interstate/internationally (13%). Most overnight visitors are aged over 55
(37%), while most day-trippers are aged between 15-34 (40%). Domestic
overnight visitors represent 39% of visitors to the South Coast tourism region,
but 72% of spending, making them an important category to understand.

Below is an estimate of cultural tourism activity in the South Coast.1

Key cultural tourism statistics

424,000 $244M -4%

estimated cultural estimated visitor estimated change in the
tourism visitors to the expenditure in the South Coast Tourism
South Coast region in region by cultural Region’s visitor numbers
2023 tourists in 2023 since 2019

9.5% 51 11

of visitors participate in cultural tourism experiences outside of
cultural tourism in NSW, experiences are on offer  conventional definitions
including 7% of day- in the South Coast are on offer, suggesting
trippers, 15% of domestic region, including art and  cultural tourism could
overnight visitors and  heritage and Aboriginal be at least 22% larger
67% of international cultural experiences than current figures
tourists suggest.
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Cultural Tourism in Regional NSW

Cultural tourism experiences on offer

There are at least 51 cultural tourism experiences in the South Coast region. In
2023, they included at least:

» 3] attractions (61%)
» 13 events (25%)

Most of these cultural tourism experiences are listed in the Australian Tourism

Data Warehouse (ATDW) (86% or 44). A smaller number, although not listed in
the ATDW, are known to South Coast Arts (14% or 7).

The majority of cultural tourism experiences in the region were located in the
LGA of Shoalhaven (27), with smaller portions across Kiama (19) and
Shellharbour (5).

‘Creative South,’ a joint project between South Coast Arts, South East Arts and
Southern Tablelands Arts, is a digital resource which provides visitors with a
detailed map of the region’s cultural offerings.

Types of experiences

» In 2023, the most common types of cultural tourism experiences in the
South Coast region were:
» museums or art galleries (27% or 14),
» markets (featuring art, culture or history) (20% or 10),
» history/heritage buildings, sites or monuments (20% or 10),
» theatre, concerts or other performing arts (14% or 7), and
» art/craft workshops/studios (8% or 4)

» The largest portion (27% or 14) of experiences in the region were operated
as a creative enterprise/business incl. sole trader, with small numbers
operated by local government or as a NFP

» A small portion (14% or 7) of South Coast experiences were classified as
‘attractors' — cultural experiences that draw visitors to the area, while the
majority (61% or 31) were classified as ‘value-adders’ — experiences that
create value for visitors once they have arrived in the region

» All South Coast ‘attractor’ experiences were either museums or art
galleries (5) or history/heritage buildings, sites or monuments (2)
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Experience examples

The South Coast region offers a range of
popular cultural tourism experiences that act as
drawcards for visitors to the region and attract
high attendance numbers. Some of these
include:

» The Enchanted Forest in Shellharbour —a
biennial sound and light show integrated
into the natural landscape which
recorded over 66,000 attendees in 2023

» Bundanon -an art museum, wildlife
sanctuary and cultural venue which attracted over 16,000 in-person
visitors in 20222

Bundanon Art Museum

Meanwhile, the South Coast is also home to many unique and distinctive
experiences which are deserving of more support and a boost to their visitation,
including:

»  Kiama Jazz & Blues Fest and KISS Arts festival, both festivals in Kiama,
which can each draw in around 15,000 visitors annually

» OpenField in Berry —a newly-established, multidisciplinary arts festival
and contemporary arts experience held across four days

Other distinctive and popular activities in the region span a variety of categories

including heritage sites and monuments, public art, theatre, tours/trails and
galleries and museumes.

Comparison to neighbouring regions

Neighbouring regions to the South Coast include the South East and Southern
Tablelands regions, and metropolitan Sydney. Visitors to the South Coast may
visit more than one of these regions as part of their trip.

Compared to its neighbours, the South Coast region recorded a relatively high
number of markets (featuring art, culture or history), but was limited in terms of
its offerings of public art and guided tours/excursions. The South Coast also
attracted high numbers of day-trippers from Sydney compared to other
regions, reflecting its proximity to the metropolitan area.
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Key opportunities for cultural tourism in the South
Coast

Largest segment of visitors attending
cultural experiences, to consider in strategy Day-trippers aged 15-34
Over 55s

Smaller segments to grow, through new 35-54 year olds, families
product development and marketing with young children

Holiday (58%)

Visiting friends or relatives
(26%)

Business (6%

Main reasons for visitors to come to the
region, which cultural tourism experiences
should align with

Sydney (52%)

Regional NSW (34%)
Interstate or International
(14%)

Most common visitor origins for cultural
tourists, which can be used to target
marketing

Public art
Creative retail
Guided tours /excursions

Gaps/opportunities for cultural tourism
experiences, relative to other regions

Ticket types under-catered for in this region, | Uncertain (limited data
relative to other regions available)

Product development - this
Focus area for industry development, based region has strong visitation

on ratio of experiences to visitor numbers and there is scope to
develop more products

T Estimate is based on available figures including: 2019 visitation to LGAs Kiama, Shellharbour
and Shoalhaven, NSW rate of cultural tourism participation (9.5%) and expenditure (17%) (source:
data request from Tourism Research Australia), data from Destination NSW on the change in
visitation and expenditure between 2019 and 2023, in the South Coast Tourism Region.

2 |mage: Bundanon Art Museum. Sourced from: https://www.bundanon.com.au/art-museum/
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